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Anmerkungen und Quellen:

1. https:/de.wikiquote.org/wiki/Zyniker, Stand 15.4.2019

2. Baker, Samm Sinclair (1969), The Permissible Lie — The Inside Truth about Advertising.
Peter Owen, London, S. 59. Jean Rindlaub war eine der ersten Frauen, die eine fth-
rende Rolle in der Werbebranche einnahm.

3. Ogilvy, David (1984), Ogilvy Gber Werbung, Dusseldorf und Wien, Econ, S.40.

4. Baker 1969, S. 14f.: ,To increase sales, most anything goes — misrepresentation,
deception, lies — unless actionable. The approach is usually to produce the hardest-sel-
ling campaign without perpetrating recognizable fraud. This attitude inevitably breeds
the permissible lie. [...] The adman becomes so accustomed to using the permissible lie
that it becomes his natural approach in creating an ad and selling a product.”

5. Vgl. KreiB, Christian (2016), Werbung nein danke. Warum wir ohne Werbung viel bes-
ser leben kénnten, Berlin, Europa Verlag

6. Graeber, David (2018), Bullshit Jobs — A Theory, UK, Allen Lane, Penguin, S.38f.: ,In
advertising, marketing, and publicity, discontent of this sort runs so high that there is
even a magazine, Adbusters, produced entirely by workers in the industry who resent
what they are made to do for a living and wish to use the powers they've acquired in
advertising for good instead of evil”.
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